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One LGY
To drive overall awareness of and affinity for LGY, the office is 
taking a “One LGY “ brand approach.
This approach will help establish a consistent, strong LGY brand to fuel recognition, 
connection, and action across our important audiences and stakeholders, including the 
Veterans we serve, industry, and regulators. The typography and colors detailed in this 
guide should be used in all LGY communication and outreach products, and the new 
tagline “A Key To Homeownership For Those Who Served,” will help to convey the greater 
mission of LGY.
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Typography

MYRIAD PRO
Myriad Pro is the official typeface of both VA and LGY, and all professionally designed materials for LGY 
must use this font for brand consistency. The entire Myraid Pro font family can be used with the following 
stipulations: 

•	 Myriad Pro regular should be used for general body text.
	» Myriad Pro Bold and Myriad Pro Italic can be used for emphasis within general body text.

•	 Myriad Pro Bold can also be used for headings.
•	 Myriad Pro Condensed and its family can be used in situations where there is limited space or stylistically 

in certain circumstances, but should not be the first option.

CALIBRI
While Myriad Pro should be used whenever possible, many LGY professionals and their affiliates may not 
have access to the Myriad Pro font family. For example, products created through Microsoft Applications 
(Word, PowerPoint, Excel, etc) may be widely distributed to individuals who do not have Myriad Pro on their 
computers. In these instances, Calibri should be used for LGY communication and outreach products.
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PRIMARY COLORS

VA Blue

CMYK: 100, 60, 0, 40

RGB: 0, 63, 114

Hex: 003F72

VA Light Blue

CMYK: 100, 30, 0, 0

RGB: 0, 131, 190

Hex: 0083BE

SECONDARY COLORS

PMS 310 C

CMYK: 50, 0, 4, 0

RGB: 105, 210, 241

Hex: 69D2F1

PMS 3435 C

CMYK: 87, 15, 77, 69

RGB: 20, 72, 53

Hex: 144835

VA Green

CMYK: 50, 0, 100, 40

RGB: 89, 133, 39

Hex: 598527

VA Gold

CMYK: 0, 10, 100, 0

RGB: 243, 207, 69

Hex: f3cf45

Colors

CONTRAST COLORS

Off-Blue

CMYK: 85, 46, 14, 1

RGB: 32, 121, 171

Hex: 2079ab

Off-Green

CMYK: 69, 30, 99, 14

RGB: 87, 128, 59

Hex: 57803b

The off-blue and off-green contrast colors are slightly darker variants of the VA Light Blue and VA Green that 
meet the color contrast requirements of 508 compliance against a white background. These contrast colors 
should only be used when creating graphs or other color-based data representations that require additional 
colors beyond VA Blue and PMS 3435 C.

The following colors should be used to maintain a consistent LGY brand identity. Whenever a secondary color 
is used, at least one of the two primary colors should also be prominently featured as part of the design.
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LGY’s new tagline, “A Key To Homeownership For Those Who Served,” symbolizes, metaphorically, how 
the VA home loan unlocks opportunities for Veterans, service members, and surviving spouses.

The LGY tagline can be freely used in messaging or content for both internal and external audiences.

When using the LGY tagline:

•	 Every word in the tagline should be capitalized
•	 Do not add or remove any words from the tagline
•	 Do not feature the tagline by itself in a manner similar to a logo or brand graphic
•	 Do not combine the tagline with any elements of the VA logo or outdated LGY house graphics

LGY Brand Graphics: No Longer in Use

Over the years, multiple LGY logos and brand graphics have been developed (several examples shown below).

Going forward, no LGY logos or brand graphics should be used in any LGY materials.

LGY Tagline

LOAN
GUARANTY
SERVICE To Loan Guaranty Service

LGY

Only the official VA logo and Veterans Benefits Administration variation of the VA logo (seen below) should be 
used for internal and external LGY materials.  
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Email Signature

All LGY employees should use the following structure for their email signature in order to provide brand 
consistency and convey a sense of professionalism in all of their email correspondences.

To set up your email signature in Outlook:

1.	 Create a new, blank email by selecting New Email under Home
2.	 Within the new email, go to Insert and select Signature
3.	 With the Signature window opened, select New under Select signature to edit. It will prompt you 

to name the new signature. Enter whatever name will help you to remember that this is the proper 
signature for LGY.

4.	 With the new signature created and now visible under Select signature to edit, enter or paste the LGY 
signature in the Edit signature box.

5.	 Select Save when you’re done.

6.	 With your new signature selected from the list above the editing box, go to Choose default signature 
and choose whether to apply the signature to new messages and to replies and forwards.

7.	 Select Save again.

A Word document containing a sample email signature is also available on the “About” page on the LGY intranet.

*If you do not want to add a phone number to your signature, you may use the VA Home Loan Benefits number, 
1.877.827.3702, or remove that portion of the signature block. You may also add a link to your LinkedIn profile 
beneath your email address.

Firstname Lastname
Position Title
222.222.2222 [Optional*]
firstname.lastname@va.gov

Loan Guaranty Service
U.S. Department of Veterans Affairs
“A Key To Homeownership For Those Who Served”

Name: Calibri Bold, 12 pt, LGY Dark Blue (#003F72)

Title: Calibri Italics, 11 pt, black

Email and Phone Number(s): Calibri, 11 pt

Loan Guaranty Service: Calibri Bold, 12 pt, LGY Dark 
Blue (#003F72)

VA and Tagline: Calibri, 11 pt, black

https://vbaw.vba.va.gov/HOMELOANS/About_LGY.asp
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Design Samples

LGY POWERPOINT TEMPLATE LGY WORD TEMPLATE
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LGY QUARTERLY BUZZ
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Accessing Branding Materials

Visit the “About” page on the LGY intranet to download the following LGY brand materials and templates: 

•	 Microsoft Word Template
•	 Microsoft PowerPoint Template
•	 Email Signature Sample in Word

https://vbaw.vba.va.gov/HOMELOANS/About_LGY.asp
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